stateside as writers, Michael (Davies), with television, you had been here since the mid-1990s. How much of your success here would you say is attributable to an understanding and appreciation of the American market?
Bennett: I believe that part of it is timing. We (Davies and Bennett) started at the right time, just when the sport, which has always had a deep and passionate following in the United States, but it really went next level after the 2010 World Cup.
So we're really beneficiaries of (a) great timing; (b) the accessibility on television of elite football in a widespread accessible fashion across America, which was not always a given; and (c) the explosion of EA Sports' FIFA World Cup, which sensitized an entire generation to the players, the teams, the different playing styles, and a deep appreciation of soccer in a way that many of them had not had before. They'd just regarded it as a game they played when they were kids, and then stopped playing.
We had both an appreciation and an understanding of European football and culture. We lived it, gone to English and European football in the days when you had to step over broken bodies routinely on the way to Goodison Park or Highbury. And we understood the footballing culture, the fan culture, the histories, the traditions. But we also-as did a number of broadcasters-I think we had that deep appreciation of America, of all things American. Of American sport, of American culture.
And when we started there were a number of Europeans who were broadcasting the sport in America. When it got to talking about America, be it the NFL, be it women's soccer, be it MLS, they disregarded it and talked down to it. They saw a hierarchy, and European soccer was great. American soccer, and American sport in general, they had no interest, no time for it.
It was a combination of our love for European football, and English football in particular, and our deep respect and appreciation of American culture, American history, American sports. The NFL [National Football League] , NBA [National Basketball Association], the NHL [National Hockey League], we loved them all. And also MLS [Major League Soccer] and U.S. men's and women's football.
Zimmerman and Burch: It's ironic that there are so many American fans who completely dismiss MLS and want to follow Premier League teams, because obviously that has the reputation as the top league in the world. And yet, part of Men in Blazers is to talk about MLS, to talk about the American game. Has that also been a factor, the fact you're not just talking about the Premier League, but there are MLS fans who can say they gain value, as well?
Bennett: I moved here just before the 1994 World Cup. I've seen the game come so far, so fast in the United States. And MLS has been a core driver. I went to almost every D.C. United game in that first season. And I've watched with wonder as the league has tenaciously, to begin with, survived. And then thrived, if you look at Atlanta, and LAFC, and Portland and Seattle. So we've always been very bullish
